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BACKGROUND

What is LSAY?

The Longitudinal Surveys of Australian Youth (LSAY)
tracks young people’s transitions from school to work.
Participants are contacted annually for 10 years, starting
at age 15. The survey covers:

school

post-school study
employment

social factors and wellbeing.

LSAY is funded by the Australian Government. The
National Centre for Vocational Education Research
(NCVER) has been contracted to manage LSAY since 2007.

What do we know about our participants?

Through focus groups and by asking participants about our campaigns during

the survey we’ve discovered:

« they are socially responsible and like to know they are making a difference

they want to see the results of their survey answers

2007

2008

Longitudinal Surveys of Australian Youth '

\ Wha | 2007'

IN 2003, 92% OF YOU
STATED THAT YOU INTENDED
TO COMPLETE YEAR 12

4 LONGITUDINAL SUR\/EYS
B4 OF AUSTRALIAN YOUTH

;1W*E: F 0 wﬂmﬂh‘
CHANGING A S0 =
- WORKFO RCE el 3% /l

' What studies are you undertaking? |]|= vuu HAVE TAKEN A GAP YEAR
I BEFORE GOING TO UNIVERSITY
38% OF THE
unversiTy 47%
STUDIES  OF YOU STILL STUDYING,
92%

ARE IN FULL-TIME STUDY !

8%

V00 AR IN PART-TINE STUDY
DOING EDUCATION ~he highest non-school e
OTHER ANDTRAINING completed i a vocational e
THINGS and t (VET)cert'ﬁ
16% g{ou degree h(h
APPRENTICESHIP ot ves coronttins iy oo

OR TRAINEESHIP & qualifcation.

8507 i
Longitudinal
0 (111 ez

WHAT YOU
TOLDUSIN

2008

SO WHAT
IS LSAY?

UF YI]UR GROUP IS EMPL(

AVERAGE GROSS WEEKLY PAY FOR THOSE IN
FULL-TIME EMPLOYMENT IS

3%
IN PERMANENT/ON-GOING
2%

EMPLOYED CASUALLY
For

|

DIFFERENT STATES DIFFERENT RIITES

prizes are an incentive for some, but not everyone is motivated in this way
online is increasing as a preferred method for completing the survey
there is not a single preferred method of communication.
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LSAY cohorts

LSAY started in 1995 and since that time there
have been six cohorts. Y95, Y98 and YO3 have

completed their journey.
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groups of young
people involved
in LSAY: the Y06,
Y09 and Y15
cohorts.

The challenge: reducing attrition

An 85% survey response rate is required each year for every cohort.
This raises two challenges:

1. Keeping participants engaged and interested in taking part

for 10 years.

2. Maintaining up-to-date contact details so we can keep

in touch.

NCVER conducts marketing campaigns twice a year in an effort
to reduce attrition by addressing these challenges.

day-to-day life of Australian youth.

Today technology, as a method of communication, is embedded in every day life.
The Deloitte Media Consumer Survey 2016 found for Trailing Millennials (those

aged 14—16 years):

90% own a smart phone
90% own a laptop
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88% actively use Facebook
56% actively use Instagram
47% actively use Snapchat.
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From 2007—12 sample engagement focused on printed

newsletters highlighting survey results posted to participants.

What does this mean for our campaigns?

The rapid expansion of technology over the past 10 years has seen many changes in the

In 2007, printed mail and phone calls were the main methods of communication.

As a result, NCVER has continued to evolve and expand communications
each year to better communicate with our target audience.

2012

Survey
offered online
for the first

o,

Australian Government

www.say.edu.au

GOING DIGITAL

The introduction of social media

In 2015, social media was used for the first time to raise brand awareness with a new cohort of 15-16 year
old Australians through the Five Million Minutes campaign.

The concept was developed to appeal to the demographic through the use of emojis to explain there are five

Department of Education and Training

# NCVER

www.fivemillionminutes.com.au www.facebook.com/LSAY15

2016 and beyond

NCVER has expanded the 2016 sample maintenance
campaign to include:

‘Compare your results’ interactive infographic

million minutes in 10 years, and by sharing just a few minutes respondents can help shape the future. « print mail piece
A social media campaign was implemented including:

e a promotional video

e Facebook and YouTube advertising targeted at 15 to 16-year-olds

e a mobile responsive campaign website

» re-marketing advertisements through the Google Display Network and Facebook.

Campaign results

Video or moving images proved more effective in capturing the

target market’s attention.
Facebook provides an effective and affordable medium for reaching
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Facebook

136 310 video views
2 015 869 impressions
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YouTube

50 635 video views
1 169 924 impressions

Online game
introduced
to encourage
participants to
get involved
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« email campaign

« social media campaign

« SMS reminders

« mobile responsive survey
« campaign website.

The 2016 survey is currently in field and results will
be available in 2017.
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What will you do with yours?

ifyou're 15 or 14 years old, this is your chance to make a difference
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From 2013, digital products like videos, online games, interactive infographics and social media were added to the campaigns.




