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Innovations in sample engagement for the 
Longitudinal Surveys of Australian Youth

Rebecca Farrell, National Centre for Vocational Education Research

The Longitudinal Surveys of Australian Youth (LSAY) 
tracks young people’s transitions from school to work. 
Participants are contacted annually for 10 years, starting 
at age 15. The survey covers:
• school
• post-school study
• employment
• social factors and wellbeing.
LSAY is funded by the Australian Government. The 
National Centre for Vocational Education Research 
(NCVER) has been contracted to manage LSAY since 2007.

An 85% survey response rate is required each year for every cohort. 
This raises two challenges:
1. Keeping participants engaged and interested in taking part   
 for 10 years.
2. Maintaining up-to-date contact details so we can keep 
 in touch.
NCVER conducts marketing campaigns twice a year in an effort 
to reduce attrition by addressing these challenges.

In 2015, social media was used for the first time to raise brand awareness with a new cohort of 15-16 year 
old Australians through the Five Million Minutes campaign.

The concept was developed to appeal to the demographic through the use of emojis to explain there are five 
million minutes in 10 years, and by sharing just a few minutes respondents can help shape the future.

A social media campaign was implemented including:
• a promotional video 

• Facebook and YouTube advertising targeted at 15 to 16-year-olds
• a mobile responsive campaign website 

• re-marketing advertisements through the Google Display Network and Facebook.

Web traffic
1900 unique users

NCVER has expanded the 2016 sample maintenance 
campaign to include:
• ‘Compare your results’ interactive infographic
• print mail piece
• email campaign
• social media campaign
• SMS reminders
• mobile responsive survey
• campaign website.
The 2016 survey is currently in field and results will 
be available in 2017.

LSAY started in 1995 and since that time there 
have been six cohorts. Y95, Y98 and Y03 have 
completed their journey. 
There are 
currently three 
groups of young 
people involved 
in LSAY: the Y06, 
Y09 and Y15 
cohorts.

BACKGROUND GOING DIGITAL

www.lsay.edu.au www.facebook.com/LSAY15www.fivemillionminutes.com.au

Through focus groups and by asking participants about our campaigns during 
the survey we’ve discovered:
• they are socially responsible and like to know they are making a difference
• they want to see the results of their survey answers
• prizes are an incentive for some, but not everyone is motivated in this way
• online is increasing as a preferred method for completing the survey
• there is not a single preferred method of communication.

What do we know about our participants?

What is LSAY? The challenge: reducing attrition

What does this mean for our campaigns?

LSAY cohorts

Y98 Y03

Y06 Y15

Y95

Y09

2007 2008 2009

The introduction of social media 2016 and beyond

Campaign results
Video or moving images proved more effective in capturing the 

target market’s attention.
Facebook provides an effective and affordable medium for reaching 

this demographic. 

Facebook
   136 310 video views
2 015 869 impressions 

YouTube
   50 635 video views
1 169 924 impressions

The rapid expansion of technology over the past 10 years has seen many changes in the 
day-to-day life of Australian youth.

In 2007, printed mail and phone calls were the main methods of communication.

Today technology, as a method of communication, is embedded in every day life.  
The Deloitte Media Consumer Survey 2016 found for Trailing Millennials (those  
aged 14—16 years):

• 90% own a smart phone
• 90% own a laptop
• 88% actively use Facebook
• 56% actively use Instagram
• 47% actively use Snapchat. 

As a result, NCVER has continued to evolve and expand communications  
each year to better communicate with our target audience.

The Australian workforce is changing. 

And it’s more than just technology which is driving 
the change. It’s more about the make-up of  the 
workforce and who will be managing it.

In the coming years, Baby Boomers will retire. As 
they’re replaced by Generation Xers (born 1965–
1979) and Generation Yers (born 1980–1994), the 
workplace of  the next 25 years will be very different 
from the last 25. So what will change?

Working with a Generation X boss
As a Generation Yer, chances are your boss is from 
Generation X. If  this is the case, can you relate to 
these facts from Manpower’s 2007 research?

• In the workplace, more than half  of  Generation  
 Xers are success-driven and 42% are risk-takers  
 – 10% more likely than the rest of  the population.

• 70% are time-poor – 15% more so than the rest
 of  the population.

• 53% believe they are leaders rather than followers.

So how will they manage the workplace? Australian 
social commentator Hugh Mackay calls Generation 
X the ‘Options’ Generation because their management 
style is likely to reflect the high value they place 
on flexibility.

Career paths in general
The days of  spending a career with just one 
organisation and leaving the workplace with a gold 
watch are over.

Many younger workers in Generation Y will have had 
up to five roles by the time they are 30, according to 
research conducted by recruitment firm Drake. And 
younger workers – being risk-takers – are more likely 
to move jobs and even careers. Most Generation Yers 
may only stay in a role for two years.

Changes: work/life balance
A report recently released by Hays Recruitment 
states ‘Generation Y expects flexibility and views 
work/life balance as a given, not a benefit’. 
A significant requirement of  younger workers in 
today’s workplace is for flexibility and the changing 
workplace will reflect this. The 2007 National 
Work/Life Benchmarking study shows that 57% of  
workplaces surveyed say that flexible work options 
have helped them effectively manage their staff.

Do skills matter? 
The Department of  Employment and Workplace 
Relations report on Australian jobs in 2007 shows that:

• There is high demand for skills in many trades  
 and professions right across Australia, including 
 engineering, automotive, food, electrical and 
 electronics trades, mining, and health and 
 finance professions

• This means that there are good opportunities for 
 people with a wide range of  skills in a variety of  
 occupations

• Because of  this, studying to gain skills is very 
 important – the more skills you have, the greater 
 chance you have of  being employed.

Do your skills match those required for the future 
workforce?

THE 
CHANGING
WORKFORCE

GET IN
CONTACT

The Longitudinal Surveys of  Australian Youth (LSAY) 
is a very important research program. It gives a 
clear picture of  what young Australians are doing in 
their final years of  schooling, during their transition 
from school to work, what they do with their leisure 
time and their plans for the future. 

SO WHAT
IS LSAY?

A longitudinal survey follows the same participants 
over an extended period of  time, usually several 
years. In the case of  this project, we’re following 
a group of  young Australians from the age of  
15 through to 25.

So what good does it do? The information gathered 
by this research project goes to government agencies 
and other organisations to make important decisions 
that will help young people as they move out of  
school and into the next important phase of  their 
life – which may be university, TAFE, a trade or 
straight into the workplace. Projects like LSAY allow 
governments to keep up with changes by staying in 
touch with what young people think.

So how did your age group respond? Check out page 3.

DID YOU
KNOW? Y98

NEWSLETTER FOR PARTICIPANTS IN THE 

LONGITUDINAL SURVEYS 
OF AUSTRALIAN YOUTH Lsay

Relations report on Australian jobs in 2007 shows that:

aged between
19 – 20 years

83%
HaVe cOMpLeted year 12

aVerage grOss weeKLy pay FOr tHOse In
FULL-tIMe eMpLOyMent Is

$662
per weeK

dIFFerent states, dIFFerent rates
AverAge gross weekly pAy for those in full-time employment

Results
What you told us in 2007!
You’ll remember that last year you gave LSAY
(Longitudinal Surveys of Australian Youth)
feedback about what’s been going on in your life.
Here are some of the results!

Y
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stuDY

woRk

home

wHO are yOU? yOU are

LIKeLy tO HaVe begUn
sOMe pOst-scHOOL stUdy

83%
gOt IntO yOUr
preFerred cOUrse

In 2003, 92% OF yOU
stated tHat yOU Intended
tO cOMpLete year 12

Your highest year of school
completed was:
• Year 12 for 83% of you
• Year 11 for 7%
• Year 10 for 9%
• Year 9 or below for
1% of you.

The highest non-school qualification
completed is a vocational education
and training (VET) certificate for 14%
of you and a degree or higher for 1%,
but the majority of you (85%) have
not yet completed any study leading to
a qualification.

77% are satisfied with your opportunities for
training but only 68% are satisfied with your
opportunities for promotion.

Each week you:
• use the internet (92%)
• read newspapers or magazines (86%)
• play sport or exercise (84%)
• read books (46%)
• play computer or video games (38%)
• go to church or places of worship (12%)
• participate in a community based
activity (11%)

• go to the library (8%)

aLtHOUgH MOst OF yOU are sIngLe,
7% are In a deFactO reLatIOnsHIp
and 1% are MarrIed

2% OF yOU HaVe cHILdren

Of the 34% of you who participate in
volunteer work, the activities you do are:
• canvassing, campaigning, or
fundraising (47%)

• organising or supervising activities or
events (47%)

• teaching or coaching for a group or
organisation (34%)

81% are Happy wItH tHe state OF
tHe ecOnOMy and 79% are Happy
wItH tHe way tHe cOUntry Is rUn

For those who commenced a job in 2007,
the most common way you found your job
was through friends or relatives (35%).
Other ways you find jobs include:
• responding to a job ad (26%)
• contacting employers directly (20%)
• through an employment agency (7%)
• being approached by an employer (5%)
• through school/college/university (3%)

92% of you are satisfied with the kind of
work you do. The most popular types of
jobs for your group are:
Clerical, sales, administrative and service
workers [e.g. retail assistants, hospitality
workers, child carers, receptionists and
real estate salespersons] (56%)
Technicians and trades workers
[e.g. mechanics, plumbers, electricians and
hairdressers] (19%)
Labourers [e.g. cleaners and construction
labourers] (12%)
Professionals and managers [e.g. project
managers, journalists and farmers] (9%)
Machinery operators and drivers
[e.g. truck and train drivers, plant and
machine operators] (4%)
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16%
apprentIcesHIp
Or traIneesHIp

38%
UnIVersIty

stUdIes

20%
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and traInIng

What studies are you undertaking?

abOUt
20%
OF yOU HaVe taKen a gap year
beFOre gOIng tO UnIVersIty
OF tHe
47%
OF yOU stILL stUdyIng,
92%
are In FULL-tIMe stUdy,
8%
are In part-tIMe stUdy

86%
OF yOUr grOUp Is eMpLOyed, wItH
83%
In perManent/On-gOIng pOsItIOns and
2%
eMpLOyed casUaLLy

85%are satIsFIed wItH tHe
pay yOU get

STUDY

in year 11

8%
in year 12

55%
at university

7%
still at school

64%
undertook  
vocational  
education and 
training

11%

in full-time education or  
full-time employment

88%
still studying…

of the

80% were in  
full-time 
study

78%
were in 
part-time 
study

2%

these were your immediate  
post-school plans

2%

university

apprenticeship/traineeship

tafe or other course or training

work

gap year

travel

other/don’t know

29%

42%

6%

6%

9%

6%

the average gross weekly pay for those in  
full-time employment 

the most common types of jobs:

average working hours for those  
working fUll-Time

$492 41hours
per week

per week

average working hours for those  
working parT-Time

12hours
average hourly pay rates

WOrK

were employed

64% worked 
full-time

16%
worked 
part-time

48%
permanent

21%
casual

43%
have  
undertaken an 
apprenticeship 
or traineeship

9%

for those  
employed

$13
for those  
employed 
full-time

$12
for those  
employed 
part-time

$13

very happy  
with your pay

22%
unhappy with 
your pay

16%
happy with  
your pay

60%
very unhappy  
with your pay

2%

sales workers (sales assistants and salespersons;  

check-out operators and office cashiers)

labourers (construction and mining labourers;  

food preparation assistants)

community and personal service workers (child  

carers; personal carers and assistants; hospitality)

per week

lived with  
parents

93%
lived with 
other  
relatives

2%
lived in a  
private house 
as a boarder

1%
lived in a hostel 
or somewhere 
else

2%
shared  
a house or  
a flat 

2%

in excellent  
health

32%
in very good 
health

38%
in good 
health

24%
in poor 
health

1%
in fair 
health

4%

played sport or did regular  
exercise every day

29%
played sport or did regular  
exercise at least once a week

57%

the most popular ways you spent  
your spare time

HOme

used the internet every day

read newspapers / magazines every day 

did some volunteer work 

went to church or place of worship once a week

the average number of people you  
lived with between 2007 and 2008

3people

WHaT YOU 
TOlD US in   

2008

y06

ageD 17 – 18 YearS

likely to be completing year 12 and  
moving on to post-school activities.

You’ll remember that last year you 
gave LSAY (Longitudinal Surveys of 
Australian Youth) feedback about 
what’s been going on in your life.

Here are some selected results!

you were:

results

What you told 
us in 2009

2010 2011

2010
Your life in

Prize draw 
introduced 

to encourage 
participation

Your goals -

what you said

last year.

Unlocking the secrets of 

moving from study to work.

What the researchers 

had to say.

How many people

like you are there in LSAY?

Keeping your identity private.
Winners are

grinners.

Gotta be in it to

win it.

Your life in

www.lsay.edu.au

Find out more

You can access LSAY data an
d publicatio

ns at w
ww.lsay.edu.au

We’d love to hear from you, so please email any suggestions or  

comments to lsay@ncver.edu.au

Keep your contact details current

You can easily u
pdate your contact details in

 any of the following ways:

•  Contact W
allis C

onsulting Group on 1800 241 271 toll free (some 

mobile phone plans excepted)

• Send an email to lsay@wallisgroup.com.au

•  Visit the survey particip
ants’ section on the LSAY website  

www.lsay.edu.au/aboutlsay/surveypart.html

Who’s who?

LSAY is managed and funded by the Australia
n Government Department 

of Education, Employment and Workplace Relations (DEEWR), 

with support from the state and territory governments.

The National Centre for Vocational Education Research 

(NCVER) analyses the data yo
u provide and looks afte

r the LSAY website 

www.lsay.edu.au 

Wallis C
onsulting Group conducts the phone interviews for LSAY and 

provides the data to
 NCVER. Only they know your name and contact details.

Welcome 

to the 

Longitudinal 

Surveys of 

Australian 

Youth (LSAY) 

newsletter!

Last year, you told us about 

what’s been happening 

in your life and we can now 

reveal the results fro
m the 

2011 survey.

See how you compare with 

other young people.

Following your goals – 

study, work, life. 

To really find out what happens in the 

important years when you move from 

school to work, it’s 
essential to

 follow 

your lives over time. That’s why we so 

value your particip
ation—unlike most 

surveys, LSAY gathers information from 

the same people year in, year out. The 

beauty of this is w
e get a much clearer 

picture of the trends from your time at 

school, uni or TAFE, and the start 
of your 

working lives. 

On the other side of this poster, we’ve 

pulled out information about the trends 

for 18, 21 and 24 year olds. To check 

out if yo
u’re on the same page as yo

ur 

peers, look for information that is re
d if 

you’re 18, blue if you’re 21 and yellow if 

you’re 24.

Let your fingers do the 

talking! LSAY survey 

goes online.  

For the first tim
e, you can complete 

this year’s su
rvey online, anytime 24/7! 

Not only does this mean you can do 

the survey when you want, you can also 

stop halfway through, should you need 

to, and then come back to
 finish it late

r. 

If you prefer to do the survey over the 

phone, no problem, as th
is option is still

 

availab
le. And, you can arran

ge a tim
e 

that suits you better when the get the 

first cal
l; interviewers can

 return calls 

by appointment between 10am and 

8.30pm, Monday to Friday, or 10am to 

5pm on weekends.

Want to know more 

about LSAY?

Visit w
ww.lsay.edu.au

Many of you said that 

your goal last 
year was 

to finish school and to 

get good results to set 

you up for the next big 

step - university o
r TAFE, 

or work. But, life isn’t all 

about study and some of 

you shared with us that 

sport, music and travel 

are important too.

Using your responses from the surveys, 

we examine the trends emerging from 

this sign
ificant period in your lives in 

our research. We’ve found, for example, 

that young women and men take 

different paths and start 
their working 

lives in different ways – check out 

some of the data on the other side of 

this poster. 

This information helps governments, 

other influential organisations and 

researchers better understand the 

important issues you and other young 

people face as you move into adult life.

“Every interview contributes to this 

unique dataset but no one individual is 

identified; all we see is a bank of numbers 

and responses. What interests us are 

the trends and how these can inform 

policies and programs in education and 

employment for young Australia
ns. We 

know that the people who particip
ate in 

the survey each year are busy, so we’re 

grateful for the time they give year in, 

year out”, said
 Nhi Nguyen, Research 

Officer, NCVER.

(include photo of Nhi)

“There is no other dataset availa
ble in 

Australia
 like LSAY and even though I can 

use various techniques as a 
statist

ician 

to fill any gaps, it’s s
o much better if the 

trends we analyse are based on as much 

information as possible – more really 

is better in this case
. I like to think that, 

through particip
ants’ information, our 

work here at NCVER has real influence 

on the youth policies that governments 

make”, said Patrick Lim, Senior Research 

Officer, NCVER.

(include photo of Patrick)

There are just under 20 000 people from all over Australia
 taking part in this survey. 

Breaking this down by state
 or territory show there are: 

Your information is alw
ays ke

pt private. 

Only Wallis C
onsulting has your name 

and address, and they need your 

permission to pass it o
n. The data that 

researchers see doesn’t include your 

name or address – your responses are 

compiled anonymously with everyone 

else’s in your cohort.

Earlier this year 24 LSAY survey 

particip
ants won a Coles Group 

and Myer Gift Card worth $500 

each simply for completing last 

year’s su
rvey. Read on for your 

chance to win next year!

What would you spend 500 bucks 

on? To go into the draw to win 

one of 24 Coles Group and Myer 

Gift Cards worth $500, simply 

take part in this year’s su
rvey – it’s 

less than half an hour of your time. 

Wallis w
ill soon be in touch to 

set up your phone interview. The 

prize will be drawn on xx January 

2013 and winners will be notified 

by phone and/or email, so make

sure they’ve got your number. 

Winners will also
 be announced 

in the survey particip
ants’ section 

of the LSAY website www.lsay.edu.

au/aboutlsay/s
urveypart.html on 

xx February 2013. 

For some of you, a goal 

for last y
ear was to get 

a good job or start
 your 

own business. You also 

wanted to make other 

changes in your life, 

with many of sayin
g you 

wanted to move out of 

home, to save up for your 

own home, or to head off 

overseas.

Work was very much in 

your mind, with stacks 

of you saying a go
al for 

2011 was to get a job, 

to continue in your 

current job, or to get a 

promotion. Outside of 

work, many of you were 

planning to go overseas, 

some of you wanted to 

buy a home and some of 

you said you wanted to 

‘settle down.’

 
ACT 1507

 
NSW 4674

 
NT 834

 
QLD 3403

 
SA 2191

 
TAS 1636

 
VIC 3448

 
WA 2285

Y 03

4903

Y 06

6316

TOTAL NUMBER BY COhORT

Y 09

8759

I am

18
years old 
and this is 
where I am

I am

21
years old 
and this is 
where I am

I am

24
years old 
and this is 
where I am

18
24

21

Survey  
offered online 

for the first  
time

www.lsay.edu.au/aboutlsay/surveypart.html

Thank you for your ongoing involvement and being a part of something that matters. 

It’s a great example of your commitment to something worthwhile.

Across the country thousands of Australians have read or heard about findings from LSAY 

research. This includes how important aspirations are in young people’s lives and how much 

schools influence 15-year-olds with their study. Other LSAY-based work that got attention 

focused on changes in the profile of young people doing apprenticeships as a result of 

policies to encourage more young people to go to uni.

It’s been 
another 

great year 
for lsay!

THANK YOU

If undelivered, please return to: 
Wallis Consulting Group 
116–120 Balmain Street 
CREMORNE VIC 3121
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What do the numbers say about 15 to 24-year-olds?

www.lsay.edu.au/lifebynumbers.html

A+

www.lsay.edu.au/lifebynumbers.html

Find out at

WHAT'S GOING ON IN THE LIVES OF 15 TO 24-YEAR-OLDS?
What is the proportion of 15-year-olds who planned to complete Year 12?

Are more 18-year-olds 
taking a gap year?

What percentage of 
21-year-olds still live 
with their parents? 

How well are 
24-year-olds managing 

their money?

To help bring these and other numbers to life, we have developed 
an interactive webpage that uses the information you supplied as 
part of the Longitudinal Surveys of Australian Youth (LSAY).

If undelivered, please return to: Wallis Consulting Group 116–120 Balmain Street CREMORNE VIC 3121
Postage 

Paid 
Australia
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Online game 
introduced 

to encourage 
participants to 
get involved

Interactive  
infographic for 
participants to  

compare themselves 
against their  

peers

From 2013, digital products like videos, online games, interactive infographics and social media were added to the campaigns.
From 2007—12 sample engagement focused on printed 

newsletters highlighting survey results posted to participants.

YouTube 
video 

released

Social 
media 

campaign 
launched

now
showing

life
study

work
LSAY is managed and funded by the Australian 

Government Department of Education, 

Employment and  Workplace Relations (DEEWR), 

with support from the state and territory governments.� 

The National Centre for Vocational Education 

Research (NCVER) analyses the data you provide 

and looks after the LSAY website www.lsay.edu.au.

Wallis Consulting Group conducts the interviews for 

LSAY and provides the survey data to NCVER.� Only 

they know who you are and your contact details.�

lsay@ncver.edu.au.

introducing
ourselves

more info
You can access LSAY data and publications from 

www.lsay.edu.au. We’d love to hear what you think of 

the video or if you have any comments or suggestions 

We want to keep in touch with you so we’ve made 

it easy to update your details. You just need to:

•Send an email to lsay@wallisgroup.com.au

•Contact Wallis Consulting Group on 1800 241 271 

  toll free (some mobile phone plans excepted)

•Scan the QR code and complete the online form 

•Visit the survey participants’ section on the LSAY    

  website www.lsay.edu.au/aboutlsay/surveypart.html 

•Report any changes on the enclosed contact sheet   

  and return it in the replied paid envelope.�

Check out a video that provides
 a snapshot of this information at

 www.youtube.com/lsay 

Participants 
emailed  

for the first 
time 

Hi <name>

Since 2009, you’ve been sharing important information with us about your study, work and 

home life as part of LSAY. By sparing just a few more minutes to take part in this year’s survey, 

you can continue to help shape future educational, employment and social outcomes of young 

Australians.

If preferred, you can also complete the survey over the phone. Just stay tuned for a call from 

Wallis Market & Social Research and you can organise a time that suits.

Thank you, as always, for your continued support and involvement in LSAY. For more 

information about LSAY visit fivemillionminutes.com.au.

What’s LSAY used for?

The information you share with us helps government agencies and other organisations better 

understand the experiences and pathways of young Australians. This helps ensure future 

generations receive the best educational, employment and social opportunities. 

Explore the data from previous surveys and see how you compare at fivemillionminutes.com.

au/compare.

Stay connected

Follow us on Facebook to find out more about how your survey results can make a difference. 

What you do in that time matters to us.

In 10 years there are over 

No images? View as webpage

Take the survey now

What’s LSAY used for? The information you share through LSAY can help us to improve educational outcomes, provide better training and 

essential work skills, and create more positive and meaningful lives for future generations. Explore the data from 

previous surveys and see how you compare at fivemilli
onminut

es.com.a
u/compa

re. 

Wallis Consulting Group Reply Paid 86654 CREMORNE VIC 3121

Delivery Address: Ground Floor 116–120 Balmain St CREMORNE VIC 3121No stamp required if posted in Australia

Stay connected Follow us on Facebook to find out more about how your survey results can help shape our future.

   facebook.com/LSAY15

Help us to build a better picture by taking part in this year’s LSAY survey.  

Head to fivemill
ionminu

tes.com.
au

What you do in that time matters to us.

In 10 years there are over 

SMS 
reminder 
for Y06 & 

Y09

Mobile 
responsive 
survey for 

Y15


